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These examples are intended to show a starting point.
Using these guidelines for some layouts might prove to be challenging,
so adjust the size as appropriate for your application and design.

For all OOH sizes, the logo has to be around 10% of the width of the visual.
It can vary within a range that will be specified for each size. 
The logo should respect a margin as big as the size of the white box in the logo (the one that carries the a). 

OOH



4x3M

The logo can’t go smaller than 10% of the width The logo can’t go bigger than 12% of the width



Limited Offer

38
75

 d
at

e 
: 2

4/
6/

20
15



Unipole 14.7x4.3M

The logo can’t go smaller than 8% of the width

The logo can’t go bigger than 10% of the width



Limited Offer

$12 PREPAID

alfa4x4 unipole 14.7x4.3M.indd   1 6/26/15   12:36 PM



Unipole 16x6M

The logo can’t go smaller than 10% of the width

The logo can’t go bigger than 12% of the width



$12 PREPAID

Limited Offer

alfa4x4 unipole 16x6M.indd   1 6/26/15   12:36 PM



Airport 20x8.2M (20x7.6M visible area)

The logo can’t go smaller than 10% of the width

The logo can’t go bigger than 12% of the width



These examples are intended to show a starting point.
Using these guidelines for some layouts might prove to be challenging,
so adjust the size as appropriate for your application and design.

For all printed material, the logo has to be around 15% of the width of the visual.
It can vary within a range that will be specified for each size. 
The logo should respect a margin as big as the size of the white box in the logo (the one that carries the a). 

Print



Vertical Layout (A4, A5, 5x50, 73.5x99)

The logo can’t go smaller than 15% of the width The logo can’t go bigger than 18% of the width

For all printed vertical sizes, the logo has to be around 15% of the width of the visual.
It can vary within a range that will be specified for each size. 



Limited Offer

alfa4x4 Flyer A5.indd   1 6/25/15   4:36 PM



Square Window Branding

The logo can’t go smaller than 13% of the width The logo can’t go bigger than 15% of the width



Limited Offer

alfa4x4 window branding 230x230cm.indd   1 6/25/15   4:23 PM



For the very vertical  and  horizontal banners, the logo should vary between 60% and 70% of the short side.  

For the rest, the logo should be around 20% of the width.

Online



Horizontal Online Banner

The logo can’t go smaller 60% of the height

The logo can’t go bigger than 70% of the height





Vertical Online Banner

The logo can’t go smaller than 60% of the width The logo can’t go bigger than 70% of the width





Square Online Banner

The logo can’t go smaller than 18% of the width The logo can’t go bigger than 20% of the width




